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Cheese Demand Follows Tourism

an ambitious goal to make her country the world’s

fifth most visited by 2030. That objective is already
shaping investment decisions across Mexico and could
carry meaningful implications for U.S. cheese exports.

The International Federation of Football’'s World

Cup, which will be hosted across North America later
this year, is expected to
provide an immediate boost
to Mexico’s tourism industry,
with an estimated 5.5 million
additional visitors expected to
visit the country’s three host
cities. In addition to getting
ready for the World Cup, Mexico

President Claudia Sheinbaum of Mexico has set

In addition to

gettin 0 7’60@/ is accelerating investment in
infrastructure and upgrading
][07’ the World airports nationwide. Jalisco—
. home to Puerto Vallarta—plans
Cup, Mexico

to open 15 new hotels by 2028,
along with new stadiums and
concert venues. Other tourism-
focused regions, including

15 accelerating
imvestment in

iﬂﬁ’d structure Los Capos, Mazatlan, Nayarit,
. and Quintana Roo, are also
Cl?’ld upgr admg expanding hotel capacity and
- visitor infrastructure. These
a”lborts developments matter because
nationwide. U.S. cheese exports to Mexico

have historically moved in

lockstep with the country’s

growth in tourism. As the
number of visitors increases, so too does demand for
pizza, burgers, and other cheese-heavy menu items.
Tourism also strengthens broader economic conditions,
which in turn support domestic consumption.

Tourism’s importance to Mexico’s economy
continues to increase. In 2024, tourism accounted for
8.7% of Mexico’s gross domestic product and employed
approximately 7.7 million people. Strong tourism flows
helped support a stronger peso and rising wages. Mexico
welcomed 79.3 million visitors between January and
October 2025, a 13.6% increase over the same period in

2024, which contributed to improved household incomes
and rising consumer spending.
Mexico’s minimum wage reflects this improvement.
The general minimum wage in 2026 increased by 17
pesos per day to 315 pesos, or $17.71, with even higher
levels in the Free Economic Zone of nearly 441 pesos, or
Continued on page 2

Ken’s Corner

by Ken Meyers
President, MCT Dairies Inc.

As the news shifts from
mass deportations, tariffs, and
drug cartels to war in Iran, the
2026 outlook for tourism to
Mexico has improved. But risks
remain as oil shocks threaten
consumer spending worldwide.
That aside, continued expansion
in U.S. cheese production
capacity means export growth will remain essential to
the U.S. dairy industry. Mexico’s expanding tourism
industry—combined with rising wages and rapid
expansion in quick-service restaurants—positions the
country as a key driver of U.S. cheese demand.

Early 2026 data support this view, with January’s
U.S. year-over-year cheese exports up 23%.

USDA's Foreign Agricultural Service projects that
2026 total cheese consumption in Mexico will rise
3% to nearly 1.5 billion pounds. Mexico’s domestic
cheese production is expected to increase 2% to
approximately 1.09 billion pounds while cheese
imports climb 7.7% to 463 million pounds, reflecting
the country’s continued reliance on foreign supply.

Mexico will likely meet part of its growing
demand for cheese through increased domestic
production. However, sustained consumption
growth—driven by tourism, rising wages, and
expansion of quick-service restaurants—suggests
imports of U.S. cheese will remain an essential
component of the country’s supply. MCT




NFDM Could Reach 2014 Highs

CME spot nonfat dry milk prices have reached levels |
not seen since April 2014, and they continue to rise.

MCT Forecast

Block* Barrel* Class lll Butter*

Mar 1.5900 1.5650 16.44 19150 19.00
Apr 1.6450 1.6400 16.90 1.8650 20.16
May 1.6850 1.7450 17.33 1.9350 20.84
June 1.7525 1.7350 18.10 2.1225 21.97
Jul 1.8600 1.7175 19.28 2.1350 22.28
Aug 1.8975 1.8625 19.71 21925 22.99
* CME prices.

**NASS prices.

Class IV Whey** NFDM**

In 2014, CME spot markets topped out at $2.11/lb.,

a target that today appears closer than ever. Trading
volumes for spot butter remain
tremendous. As of March 26,
trading for March had already
reached 324 loads, the most for

0.6750 1.5750 any single month in the past 10
822;2 1;%2 ygars. While March spot butter
0:6625 1:8100 prices are lower than at the
0.6775 1.8375 start of the month, the monthly
0.6850 1.8900 average is the highest so far this

year, which has Class IV futures
forecasting $19 to $20/cwt. for
several months in 2026. MCT

... riIsks remain

continued from page 1
$24.79. Increased purchasing power is encouraging
more Mexican consumers to dine out and purchase
prepared meals, an important shift that supports
demand for cheese.

Expansion of U.S. quick-service restaurants
(QSR) is accelerating as well. Firehouse Subs,
Wendy’s, and Popeyes have announced expansion
plans through 2030. Chipotle Mexican Grill and Raising
Cane’s Chicken Fingers are entering Mexico for the
first time this year. The country already hosts more
than 9,300 QSR locations, including more than 1,000
pizza outlets. As these chains expand, cheese demand
typically follows. This relationship between tourism
growth and demand for cheese is evident in trade data.
U.S. exporters shipped 447 million pounds of cheese to
Mexico last year, a 5.2% increase from 2024. Over the
past eight years, U.S. cheese exports to Mexico grew
at an 11.1% compound annual rate, and now account
for approximately 48% of U.S. cheese exports.

However, tourism in Mexico is at risk. Earlier this
year, cartel-related violence prompted travel warnings
from the U.S. Department of State. At the height of the
disruptions, flights were canceled and some tourists
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were instructed to shelter in place. Reports suggested
that as many as 50% of spring break bookings were
canceled to affected areas. While these types of
disruptions could be temporary, they highlight how
quickly tourism-related demand can shift. Reduced
tourism can translate into fewer hours worked by
hospitality employees, lower overall wages for some
Mexican workers, and ultimately reduced spending on
foodservice—potentially impacting cheese demand.
For U.S. dairy stakeholders, the takeaway is clear.
Mexico’s tourism strategy is not only a travel story but
also a demand story. By building hotels, expanding
airports, and attracting visitors, Mexico is creating
new opportunities for the U.S. cheese industry. MCT
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