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Dairy Protein Demand to Surge

center stage. Social media is filled with influencers

touting the importance of protein intake, with
recommendations now falling between 30 and 40 grams
of protein per meal becoming the new norm. While
guidelines vary by sex and
age, the Mayo Clinic generally
recommends between 10% and
35% of daily calories come from
protein, meaning someone on a
2,000-calorie diet needs between
50 and 175 grams of protein
daily. For the average adult, that
equates to a minimum of 0.8
grams per kg of body weight,
or roughly 62 grams a day for
women and 72.5 grams for men.

For those with active

lifestyles, protein needs can
increase by 150-250%, raising
daily demand exponentially. In
the United States alone, this
translates to around 87 million
pounds of protein daily to meet
the needs of about 76% of
the population. Dairy proteins
account for 16% of a U.S. adult’s
daily protein intake. That is
about 14 million pounds of dairy
protein daily or 5.1 billion pounds
Cl’@?’)’ld?’ld BXPO— annually. When the dairy proteins
used as an ingredient in a wide
array of food products are taken
into account, the actual figure is
likely higher.

The rising interest in protein
isn’t limited to the United States.
It's a global trend. Last year, 10.1% of the world’s
population was 65 years of age or older, with aging
populations especially prominent in countries like China,
Japan, and South Korea. Sarcopenia, the gradual loss
of muscle mass that can occur with aging, is a pressing
concern for millions of older adults. Protein, combined with

In today’s health-conscious world, protein has taken

For those
with actwe
lifestyles,
protein needs
can mncrease
by 150-
250%,

raising daily

nentially.

regular exercise, has been shown to help slow or even

reverse muscle loss, making it a crucial component of

diets aimed at supporting longevity, health, and wellness.
Consumers have even expressed a willingness

to pay a premium for products fortified with protein.

According to a 2021 survey by Kerry Ingredients, 75% of
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The global population is
projected to reach 10 billion
by 2050, creating a formidable
challenge for food producers
worldwide. According to recent
estimates, global food production
will need to expand by 56% over
the next 25 years, all while using
less water, reducing land use,
incorporating new technological advancements, and
emitting fewer greenhouse gas emissions.

World demand for protein will also grow along
with overall food demand. Dairy proteins bring a
unique set of advantages to the table and will play
an instrumental role in meeting increased global
demand for protein. Dairy proteins support muscle
maintenance and are highly bioavailable, making
them an ideal choice for the growing number of
people concerned with overall health, as well as the
world’s aging population concerned about muscle
loss. In addition, the versatility of dairy proteins allows
them to be incorporated into an array of functional
foods, beverages, and supplements.

The challenge for U.S. milk producers will be to
not only increase milk and milk protein production, but
also to do it sustainably, using fewer resources and
more innovative approaches. If they can meet that tall
order, the U.S. dairy industry could grow right along
with protein demand. MCT




Margins to Improve Spurrmg Output

In a strange twist of fate, CME NFDM futures

| and cash-settled cheese contracts moderated. CME
continued to lift at the end of October, while butter

spot NFDM was carrying a 15-to 20-cent premium to
world prices, which is uncommon.
Despite the recalibration, Class

Block* Barrgﬂ*c-rClzggellfaSI;(utter* Class IV Whey** NFDM** lll and IV futures remained
Oct 1.9400 1.9500 19.98 2.6700 20.73 0.5600 1.3425 a:’fr:’.e $2°/°‘('§' through ”t'ef’ e:ld
Nov 20150 2.0475 20.93 2.8400 21.53 05675 1.3525 | Oflhisyear. Given currentiee
Dec 1.9675 1.9500 2020 2.8000 21.33 0.5675 1.3500 | Prices, $20 milk will translate
Jan 1.8700 1.8600 19.26 2.7650 21.09 0.5625 1.3375 | into favorable margins for dairy
Feb 17650 1.7575 1820 2.7750 20.98 0.5525 1.3200 producers—something that could
Mar 1.7925 17325 1829 2.8350 21.07 0.5625 1.3000 eventually mean more milk. MCT
* CME prices.
**NASS prices.

... U.S. exports of whey products way up

continued from page 1

global consumers indicated that they would be willing
to pay more for foods and beverages enhanced with
protein, with more than half willing to pay up to a 10%
premium. Food processors have noticed this level of
consumer enthusiasm and are actively responding.
Dairy proteins, particularly nonfat dry milk
(NFDM), milk protein concentrates (MPC), milk
protein isolates (MPI), and whey proteins, have shown
impressive growth. The American Dairy Products
Institute (ADPI) reported that, last year alone, NFDM
was featured in 753 new product introductions, with
MPC and MPI included in 328 and 202, respectively.
Whey proteins, known for their versatility and high
digestibility, saw even greater expansion, with whey
protein concentrate (WPC) introduced in 781 new
products and whey protein isolate (WPI) in 529.
Demand for whey protein isolate, in particularly,
has seen significant growth, with 2024 domestic
commercial disappearance through August rising
nearly 45% compared to the previous year. Exports of
whey products have also increased. U.S. year-over-

year 2024 exports of whey products containing more
than 80% protein rose 19% through August, while
exports of lower-protein whey products climbed 11.5%.

Despite rising dairy prices, demand remains
strong. Circana reported that the average year-over-
year price of dairy products in September was up by
9.6%, driven in large part by rising butterfat costs.

Yet sales volumes increased 2.3% over the 52 weeks
ending Sept. 29. This resilience is even evident in
bottled milk sales, which saw a modest 0.4% increase
over the same period. While this growth may appear
small, it’s notable for a product that has experienced a
long-term decline in sales.

Demand for protein is not just a passing trend
but a long-term shift driven by health, wellness, and
an aging population. Dairy proteins are increasingly
recognized for their quality and versatility, making
them a preferred choice of consumers and food
manufacturers. With consumers willing to pay a
premium for protein-enhanced products, dairy proteins
are poised to remain at the forefront of innovation. MCT
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